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21st Century Sports
How Technologies Will Change Sports in the Digital Age

Series: Future of Business and Finance

Forecasts the effects of robotics, bioengineering, machine learning, and 
virtual reality on sports

Discusses a range of technological innovations in the sports industry

Examines the technological transformation of athletes’ performance, sports 
consumption, and business models

This book outlines the effects that technology-induced change will have on sport within the 
next five to ten years, and provides food for thought concerning what lies further ahead. 
Presented as a collection of essays, the authors are leading academics from renowned 
institutions such as Massachusetts Institute of Technology, Queensland University of 
Technology, and the University of Cambridge, and practitioners with extensive technological 
expertise. In their essays, the authors examine the impacts of emerging technologies like 
artificial intelligence, the Internet of Things, and robotics on sports and assess how they will 
change sport itself, consumer behavior, and existing business models. The book will help 
athletes, entrepreneurs, and innovators working in the sports industry to spot trendsetting 
technologies, gain deeper insights into how they will affect their activities, and identify the most 
effective responses to stay ahead of the competition both on and off the pitch.
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